NPS

Our brands are our main connection with customers. We track customer advocacy for our key brands and services
using the Net Promoter Score (NPS), a commonly used metric in banking and other industries across the world.
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(1) Smartphone interviewing was integrated info the NPS survey from December 2021 to provide a better respondent experience, maintain robust sample sizes and keep us in line with
industry ice. Due to thi nge piit for al brands.
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